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2010-2011 Chapter Highlights




OUR VISION: WHAT DOES AIGA SF ASPIRE TO?
We endeayorto lead the design community. By inspiring and educating our members
and the community at large, we intend to be the preeminent local resource for design

and design thinking.

OUR MISSION: WHAT IS THE PURPOSE OF AIGA SF?

Our organization celebrates design and provides unparalleled opportunities for
networking within the local design community and a variety of resources to advance
professionalism and broaden knowledge. Our events stimulate discourse and enrich

our collective experience of design.

OUR VALUES: WHAT ARE THE IDEALS OF AIGA SF?

We believe that design innovation, excellence and professionalism are a direct result

of active participation in the design community. Our core values comprise the key
components of this causal relationship: 1. Excellence, 2. Professionalism, 3. Innovation,

4. Action, 5. Community.

OUR POSITION: HOW IS AIGA SF UNIQUE?

Anational organization founded in 1914, AIGA is the largest and most esteemed
design association in the US. As part of the San Francisco chapter, members are part
of a diverse group of more than 1,300 Bay Area professionals who carry on the region’s

incomparable legacy of design excellence.

OUR GOALS: WHAT DOES THE AIGA SF BOARD INTEND TO DO?

1. Expand the network of design professionals in the Bay Area.

2. Encourage innovation and action in all facets of design.

3. Raise the stature of the chapter, thereby raising the stature of design and designing.
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To our members

Our 2010-2011 programming year was another active
and successful one for AIGA San Francisco. We have
seen a rebound in membership and an increase in
event attendance and sponsorship. AIGA SF has now
surpassed Chicago to become the second largest of the
66 chapters nationwide, with over 1475 members, half
of whom are students.

We are in the best financial shape we have seen for our
chapter, with a healthy balance sheet and reserves.
Our social network continues to grow dramatically and
we have added two new affiliated student groups for

a total of 12. We held over 50 events in the past year,
not counting the 34 free mentoring classes for middle
school students as part of the Inneract Project.

Programming highlights include:

* The 21st year of the Design Lecture Series featuring
David Butler, Cameron Sinclair, Vanessa Eckstein and
James Victore.

* D. Talks on Design Entrepreneurs, Service Design,
Finding your Dream Job and Print to Pixels.

¢ Members only Studio Tours throughout the Bay Area
at Communication Arts, Office: Jason Schulte
Design, Oakland Museum of California, Markatos |
Moore, Method, NOON Design, | shot him because |
loved him, damn him, MetaDesign and Vertigo.

¢ Our annual Fall Gala, Pimp My Pinewood Derby, with
over 500 attendees. Local designers and members
created custom pinewood derby cars to be raced or
auctioned off.

¢ A revamped two-day Compostmodern conference
with over 600 attendees; Day 1 featured 17 speakers
such as Janine James, Mark Mathieu and Bruce Mau
and Day 2, an Unconference, which allowed
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attendees to meet and collaborate on projects and
topics of their own creation along with selected
speakers and designated Compostmodern fellows.

Continuum, our celebration of our three 2011

Fellows — Linda Hinrichs, Michael Mabry, and Dugald
Stermer — and our local AIGA 2010 Medalist, Jennifer
Morla. The evening provided a great way to re-
connect with the chapter’s founders, past Fellows
and long-term supporters. All proceeds benefited the
AIGA SF Enrichment Scholarship Fund.

Portfolio Day had over 94 reviewers and 140 student
participants. We awarded $6000 in scholarships this
year. The 2011 Enrichment Scholarships were
awarded to 11 students from our affiliated schools
with a student group. One overall winner selected
from the 11 was awarded the Rick Tharp Scholarship.

Interactive Chats featuring topics on Designing for
Web, Tablet and Mobile Environments, Type on the
Web and User Experience.

Design Week, a full week of events including
networking events, parties, open studio crawls,
panels and workshops with our partners American
Institute of Architects (AlA), Industrial Designers
Society of America (IDSA), Interactive Design
Association (IxDA) and Society for Environmental
Graphic Design (SEGD).

cause/affect 2011, our third biennial competition for
do-gooders, drawing over 200 entries from around
the world. Thanks to Sappi’'s Ideas that Matter
program, a $5,000 donation will be made to the non-
profit chosen by the winner of the People’s Choice
Award at the awards ceremony this fall.

(continued)



You may have also run into our new Membership Team
at one of our recent events. They will be on-hand at
the majority of our events to answer questions about
membership, our initiatives and the chapter as a whole.

We've retooled and renamed our free social networking
events — After:Hours. These informal events will
include collaborations with relevant organizations

and links to Bay Area happenings to provide a richer
networking experience.

Pricing has been restructured for all of our events
to help increase the value of membership. We'll be
keeping member prices the same or lower, while
charging non-members a bit more.

We continue to be committed to providing programm-
ing for our members throughout the large geographic
area we serve. We've held Studio Tours and Traveling
Lounges throughout the Bay Area and would like to find
a way to offer more programming options to members
outside San Francisco. Repeated low turn-out let us
know we'd missed the mark in 2010 with our South Bay
lectures series, Small Talks, so we've opted to dis-
continue it. We hope to gain insight into how we may
improve our offerings through periodic surveys and

a South Bay Roundtable happening in August.

We maintain the tradition of partnering with like-
minded organizations such as the AIA, IDSA, IxDA,
SEGD, Society for Marketing Professionals, San
Francisco Museum of Modern Art and Yerba Buena
Center for the Arts. We aim to be a hub for design
inspiration and information and have been promoting
events we think our membership might find interesting
in addition to AIGA SF programming.
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As one of the most active chapters in the nation, other
chapter leaders continue to turn to San Francisco for
guidance on how to run a successful chapter. With four
national board members selected from the Bay Area, it
is clear that our design community is seen as a bench-
mark for innovation and success.

The ongoing challenge for our chapter leadership is
to continue to provide relevant programming for our
members and to reach out to designers who are look-
ing for resources, community and inspiration. In our
rapidly changing and continued uncertain economic
times, | believe opportunities for success still abound.
The breadth of skills, resilience and the great sense
of community that | witness amongst our members
leaves me quite optimistic.

As | enter my second and final year as president of

the San Francisco chapter, | am excited about the
possibilities that still remain. | look forward to

serving another year working alongside you, ensuring
that we continue to provide relevant and valuable
programming, supporting our student members as they
embark on their design careers while also continuing

to honor the contributions of our long-time supporters.

The success of the chapter would not be possible
without the dedication of our Board of Directors,
volunteers and our Executive Director. We are also
truly grateful for the unprecedented support from our
sponsors. My heartfelt thanks goes out to all of them
for their amazing continued efforts and support.

(M

Alice Bybee
AIGA San Francisco President



Finances

This financial summary provides members with cover our operating costs. The overall budget for
an overview of AIGA SF's income sources and June ‘10 - June ‘11 was approximately $250,000.
expenses. As a non-profit membership organization, We finished 2010 with a small profit and expect
AIGA SF relies on dues, sponsorship and ticket sales  to end 2011 with another surplus due to increased
to provide the programming our members value and  membership, events attendance, sponsorship and
enjoy. We make every effort to keep event fees as grants revenue. This surplus will be used to help
low as possible, while ensuring our ability to underwrite our 2011-2012 programs and initiatives.

INCOME SOURCES
Sponsorship 44%
Event Revenue 35%
Membership Dues 19%
Interest Earned 1%
Other Income 1%

44%

EXPENSES

Programs & Events 46%
Staff 29%

Administration 21%
Marketing & Promotion 4%

46%
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Board of Directors

Please feel free to contact the Executive Director
or any members of the board with questions,
comments or requests to get involved. We look
forward to seeing you at events and are always
happy to help in any way we can. We're easy to
spot, keep an eye out for our AIGA SF name tags!

EXECUTIVE DIRECTOR

Donald W. Savoie
don®aigasf.org

PRESIDENT

Alice Bybee
alice@ironcreative.com

VICE PRESIDENT, DIVERSITY

David Asari
david@davidasari.com

TREASURER

Jay Ganaden
jay@jaystudios.com

COMMUNICATIONS CO-CHAIR

Jessica Gore
jessica@gorecreative.com

COMMUNICATIONS CO-CHAIR

Ryan Fitzgibbon
ryanfitzgibbon@me.com

EDUCATION

Rob Duncan
rob@dowlingduncan.com
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INTERACTIVE

Henrik Olsen
henrik.olsen®@®hotstudio.com

MEMBERSHIP

Earl Gee
earl@geechungdesign.com

PROGRAMMING CO-CHAIR

Dave Muro Il
dmuro2@gmail.com

' PROGRAMMING CO-CHAIR

Allison Bucchere
allison®@bucchere.com

PROGRAMMING CO-CHAIR

Lauren Kelly
lauren@laurenkelly.com

SOCIAL IMPACT CO-CHAIR

Kristen Bouvier
kbouvier@morphosarts.com

SOCIAL IMPACT CO-CHAIR

Arvi Raquel-Santos
arvi@weymouthdesign.com



STUDENT LIAISON

Andrea Falke
andreafalke@gmail.com

VOLUNTEER COORDINATOR

Courtney Utt
getinvolved@aigasf.org

ASSOCIATE VOLUNTEER
COORDINATOR

Loretta Robinson
LorettaMay@gmail.com

We are currently looking to fill the following board
seats. Please contact our Executive Director or
president if you are interested and believe you
would be qualified.

® SPONSORSHIP

e SUSTAINABILITY
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ADVISORY BOARD

John Creson
Michael Cronan
Mark Fox

Amy Gustincic
Phil Hamlett
Thomas ingalls
Brian Jacobs

Jennifer Morla

Marty Neumeier
Shel Perkins

Mary Scott

Michael Vanderbyl
Margaret Youngblood

AIGA SAN FRANCISCO FELLOWS

2011

Linda Hinrichs
Michael Mabry
Dugald Stermer

2009

Doug Akagi
Leslie Becker
Michael Cronan

2008
Jennifer Morla
Thomas Ingalls

2007
Mary Scott
Michael Vanderbyl

2006
Michael Osborne

2004
Mark Fox

2002

Primo Angeli
Jean Coyne
Shel Perkins

2001
Patricia Bruning
Steve Reoutt

1999
Kit Hinrichs



Our 2010-2011 Sponsors

Without the support of our sponsors, we wouldn't
be able to produce the quantity and quality of
programming that we do. We'd like to thank the
following companies for their very generous
contributions towards our 2010-2011 programs
and events:

PARTNER IN DESIGN
Adobe Systems
Sappi Paper

WEBSITE PARTNER
Brick

MEMBERSHIP PARTNER
Hemlock

INNERACT PARTNER
Adobe Foundation

EVENT PARTNERS
Academy of Art University
Addis Creson

D'NA Company

Whole Foods SoMa

PRESENTING SPONSORS
Bacchus Press
Brown-Forman

Clif Bar

Groovell

Mohawk Fine Papers
Monterey Bay Aquarium
New resource bank

Oscar Printing

Savannah College of Art and Design
Sterling Vineyards

Visual Media Alliance

EVENT SPONSORS

24 Seven

Appleton Coated/Utopia Papers
Aquent
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BLURB

Bloom Press

The Creative Group
Direct Response Imaging
Great Kolor

The Ligature

Landor

Method Home

Michael Osborne Design
Neenah Paper

New Leaf

Prometheus Springs
Sappi ldeas That Matter
US Pure Water
VehicleSF

PROGRAMMING & IN-KIND SPONSORS
AlA San Francisco

Almaden Press

Andy Proehl & Anne Muldoon

California College of the Arts (CCA)
Chronicle Books

Clement Mok, CMCD | Visual Symbols Productions
Emma Email Marketing

Ex'pression College for Digital Arts

FTC Skateboarding

French Paper

frog design

Magnolia Photo Booth

Red Rock Coffee

Yerba Buena Center for the Arts

We have made every effort to make this list as accurate
as possible. We apologize if we left anyone off.



AIGA San Francisco

130 Sutter Street

Suite 600

San Francisco, CA 94104
415.626.6008
415.626-5434 fax
www.aigasf.org



